
Professor Gary Merlo
Department Chair

Department of Economics and Management
Wilson 410

Westfield State College
577 Western Avenue

Westfield, MA 01086-1630
(413) 572-5694

GMerlo@WSC.MA.EDU

 
 

J. Paul Peter, UNIV OF WISC MADISON 
James H Donnelly, Jr, UNIV OF KENTUCKY-

LEXINGTON
Hardcover,  832 pages

©2007, ISBN-13 9780073137636

 MHID 0073137634

 
 

Table of Contents

 

Section I Essentials of Marketing Management

Part A Introduction

Chapter One Strategic Planning and the Marketing Management Process

Marketing Management http://www-old.wsc.ma.edu/plato/courses/MRKT0231gmerlo.html

1 of 5 3/25/2011 3:19 PM



Part B Marketing Information, Research, and Understanding the Target Market







 


